ReportOne™

for Audlence Measurement

A central reporting platform to measure linear
pBroadcast viewing activity: acress all channels,
subscribers and markets!

Make better decisions

Concurrent’s ReportOne
enables you to measure and
analyze viewing patterns for
up to 100% of your subscriber
base.

Industry standard metrics

ReportOne uses standard
measures such as rating,
reach and share.

Flexible and scalable

Use ReportOne templates out
of the box or easily customize
them to fit the unique needs
of your business.

Clear and concise display

Data is presented in easy-to-
understand formats, allowing
users to get the information
they need quickly.

Ease of deployment

ReportOne uses standard data
collection and reporting

platforms, enabling deployment
In hours, not weeks or months.

Field proven platform

Leverages Concurrent’s Data
Suite, the industry’s leading
interactive data collection and
reporting platform.
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Features

Concurrent’s ReportOne reporting templates enable operators to unleash the power of their subscriber’s
linear usage data. Using industry standard metrics, ReportOne allows for ease of data analysis to identify
viewing patterns and peaks that will maximize advertising revenue and optimize program offerings. To
identify both local and global trends, ReportOne can selectively measure and analyze subscriber data in
specific markets or across the entire enterprise with ease.

ReportOne templates utilize standard data warehousing and analytic methods for data query and
reporting (requires Concurrent’s Data Suite). Our flexible approach to standard reporting and OLAP
packages makes our reporting platform infinitely customizable. Users can readily add report columns,
redefine graphs, and derive new summaries to meet the specific needs of their business. Each template
includes query features such as filters, dimension and groupings, as well as flexible measures (or fields)
for output.
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Main Menu Dashboards

Market Stations Dashboard
Market: Cleveland
MNetworks: ABC, CBS, ESPH
From Date: Jul 1 2006
To Date:  Jul 5 2006

Average Viewing Time (per Subscriber) Total Viewing Time (percent)

Station & Network: minutes
B ESPRI: 227,003
I ESPRZ: 270,860
W Other: 641862
WCSY: 371,422
ALY 235,078
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Avg Viewing Time (minutes)

Main Menu Revenue Consumption
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Date

Top Viewing Percentage by Demographic Segment Per Market
200 Market: Montreal
1,000 MNetwaorks: CBC, CH
Date: Between Jun 1 2006 and Jun 3 2006
200 — Day Part: PRIME

Available ReportOne Reports
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Subscribers

wmmod ® Network dashboard (all markets)

» Network dashboard (by market)

» Stations dashboard (by market)

* Viewing time distribution dashboard (all markets)
» Top Ten networks by share (all markets)

* Network ranking report by demographic by hour
* Network ranking report by hour

* Network trending by hour 1.60% 240%
« Station trending by hour

» Top viewing percentage by demographic segment
per market
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